














USER EXPERIENCE
Our driving ambition is for every customer to be completely satisfi ed with the quality of our products, services, 
and solutions. Your relationship with us goes beyond our products—it begins long before your decision to 
invest in HP technology, and it extends to every interaction you have with HP. We call this the Total Customer 
Experience (TCE), and it’s different for everyone because it’s shaped and defi ned by countless unique 
impressions, perceptions, and experiences. That’s why our passion for quality and TCE affects everything 
we do. We have dedicated teams who focus exclusively on TCE and quality.

MEASUREMENTS AND RESULTS 

HP takes a hard-line approach to measuring quality—we’re pretty tough on ourselves. We’re completely 
committed to producing the best possible technology and providing the highest levels of service, so we hold 
ourselves to a very high standard. We relentlessly scrutinize our business practices and development processes 
for potential areas of improvement. We think the end results speak for themselves.

EARLY WARNING AND DETECTION
The HP Notebook Quality System employs numerous improvement initiatives that help provide early warning 
and detection of potential troubles, contain any problems that do occur, and deliver consistent quality 
improvements over time. 

RAPID ISSUE RESPONSE AND RESOLUTION
HP receives consistently high scores on industry surveys with positive responses about our fl exible, 
personal service. One of the reasons is our emphasis on quality in the sales relationship. Years of forthright 
communication with our customers have earned our sales organization a reputation for responsiveness 
and integrity that’s unmatched in the technology industry. When problems do occur, we have proven 
processes and procedures for managing them effectively with minimal disruption. 

TOTAL CUSTOMER EXPERIENCE
“WE PROVIDE PRODUCTS, SERVICES, AND SOLUTIONS OF THE 
HIGHEST QUALITY AND DELIVER MORE VALUE TO OUR CUSTOMERS 
TO EARN THEIR RESPECT AND LOYALTY.”

— HP QUALITY POLICY STATEMENT
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HP INSTANT SUPPORT
Our focus on quality does not end when the product is launched and shipped 
to you. HP eSupport solutions help you manage your technology and your business, 
delivering seamless support experiences that help you maximize your availability 
and your evolving environment.

SERVICE AND SUPPORT

HP TOTAL CARE
HP Support Services offers extended service contracts that go beyond standard warranties. 
These services cover your needs at every stage of your computing technology’s lifecycle and 
help maximize the initial return on investment all while reducing loss of productivity.
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CONTINUOUS IMPROVEMENT
We’re positively obsessed with quality. At every step—from design and development through 
production and testing and on into the workplace—we’re alert for any opportunity to improve 
quality, and everything we learn goes into making the next generation of HP Business 
Notebooks all it can be.

The best information about the quality of the user experience comes from the users themselves, 
so our customers are a vital resource. We look carefully at customer surveys and service calls, 
focus groups and fi eld research, sales meetings and so much more—gathering critical feedback 
that infl uences our designs, inspires new features, and improves the overall quality of our 
products and services. 

We never stop. We never stop talking to you, answering your questions, listening to your 
ideas, and solving your problems. We never stop testing our products, raising our standards, 
designing new features, developing new technologies, and looking for better materials and 
suppliers. We never stop perfecting our PCs, building better business notebooks, and working 
to deliver a Total Customer Experience that’s second to none.
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Visit www.hp.com/go/whyhpnotebooks for more information.

1.  MIL-STD-810F testing was not intended to demonstrate fi tness for U.S. Department of Defense contracts 
or for military use. Test results are not a guarantee of future performance under these test conditions.

2.  Battery life will vary depending on the product model, confi guration, loaded applications, features, and power 
management settings. The maximum capacity of the battery will decrease with time and usage.
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